
Fred first joined D.A. Davidson & 

Co. in Great Falls in 1993 as 

Director of Research and Chief 

Market Strategist before joining 

Branch Cabell in 1997. Fred 

holds a bachelor's degree in fi-

nance from Pennsylvania State 

University and an MBA from the 

State University of New York at 

Buffalo. He has served as an ad-

junct professor for the University 

of Richmond in Virginia and fac-

ulty member at the New York 

Institute of Finance. He holds the 

Chartered Market Technician 

professional designation. 

 

Please join us for lunch! 

$25 Members with RSVP 

$30 Non-Members/No RSVP 

Join us for our monthly Cham-

ber Luncheon (sponsored by 

Costco) on Thursday, February 

19th at 11:30am ð1:00 p.m.. at 

Redhook Brewery in Woodin-

ville. RSVPõs are required no later 

than February 17th by 11 a.m. 

and you can sign up online at 

woodinvillechamber.org  Our 

speaker, Fred Dickson, is a long-

time equity market strategist 

with a reputation for solid analy-

sis and balanced, commonsensi-

cal commentary. 

 

Fred rejoined D.A. Davidson & 

Co. in 2001 after working for the 

Branch Cabell Division of 

Tucker, Anthony, Inc., in Virginia. 

He began his investment career 

in 1973 as part of Goldman 

Sachs' top-ranked investment 

strategy team before serving as 

an institutional portfolio manager 

and chief investment officer with 

several money management 

firms. 

Fred Dickson will speak about ò Looking for Hopeful Signs in the Economyó 

Celebrate Woodinville 2009 Parade 

The Greater Woodinville 

Chamber of Commerce gives 

you both license and oppor-

tunity to get foolish. . . But 

only on March 28th, 2009! 

The Woodinville All Foolsô 

Day Parade is a community 

event held on the streets of 

Woodinville.  

This yearôs theme is ñFools 

for Food & Charity Bailoutò 

and both applications and 

sponsorship opportunities are 

available from your chamber 

staff. 

The parade starts at the Park 

nô Ride and goes down 175th 

to the Carol Edwards Com-

munity Center. The Bassett 

Bash and Celebrate Wood-

inville are also held on this 

day.  Weôll have the 

SeaFair Pirates, the Bas-

sets, and marching bands 

so even if youôre not in it, 

this is a definite ñCanôt 

Missò event! 

The Woodinville All Foolsô 

Day Parade is the perfect 

excuse to get a little foolish 

while promoting your busi-

ness and helping out a good 

cause. Registration is open 

now and you can pick up 

forms at the Chamber office 

or at our website woodin-

villechamber.org. 
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Special points of 

interest:  

¶ Check your calendars for 

our current events! 

¶ Passport Tickets on sale 

¶ Chamber Day in Olympia 

is February 11th! 

¶ All Foolõs Day Parade 

registrations available 
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Woodinville  
All Fools' Day  

Parade   

Foolõs for Foodð Why? 
We chose this yearõs theme because 

we recognize the increasing need for 

our community to reach out a helping 

hand to our neighbors in need. 
Non-perishable food and cash dona-

tions stations will be available. 

 
While considering a food donation 

please donõt forget our furry friends. 
Pet food donations will be accepted as 

well for dogs, cats and yes, even ferrets 

at marked donation stations. 



CCS Fulfillment, a division of 

CCS Printing in  Bellevue, re-

cently became Washington 

Stateõs newest bonded wine 

warehouse.  Located on 

Woodinville-Redmond Road in 

Woodinville, CCS Fulfillment 

specializes in kitting, packaging, 

shipping, inventory manage-

ment, digital media and e-
commerce, database solutions, 

and now wine fulfillment and 

distribution. 
òThere are very few bonded 

wine warehouses in Washing-

ton, so we are pleased to have 

that distinction.  With over 500 

wineries in the state, we be-

lieve there are quite a few that 

are struggling with the labor 

and clerical headaches involved 

with wine club subscriptions 

and e-commerce wine fulfill-

ment,ó Kevin Sullivan, President 

of CCS Printing said.  òBy help-

ing them manage that side of 

their business, the wineries can 

focus their time and energy on 

growing their core business, 

which is making and marketing 

great wines,ó he added. 

 
Ascentia/Columbia Winery was 

the first local winery to take 

advantage of CCSõ newest busi-

ness opportunity.  Columbiaõs 

Wine Club consists of about 

300 two, four or six-bottle 

shipments each month, as well 

as quarterly shipments of ap-

proximately 550 two-bottle 

and 75 six-bottle packages. 

 
Mark Donohue, Manager of the 

Fulfillment operation, sees 

great potential serving the local 

wineries in particular.  òThere 

is a strong presence of wineries 

and wine-related businesses in 

the Woodinville area, and our 

goal is to partner with them to 

streamline their marketing 

efforts.  We just need to get 

the word out,ó he said. 

 
In addition to being a state-of-

the-art Fulfillment business, 

CCS Printing also offers a wide 

variety of full-service offset and 

digital, on-demand printing 

solutions.  For more informa-

tion about the company, visit 

their websites at 

www.ccsprinting.net and 

www.ccsfulfillment.net. 

 

($1,500) 2 opportunities PS 

Business Parks, Sterling 

Savings; Game Table Spon-

sors ($1,000) 10 opportuni-

ties Emerald Heights, 

Fairwinds, Anonymous 

friend of the Chamber, & 

Evergreen Healthcare.  

Time: 6:00pm-10:00pm 

Location: Hollywood School-

house 

14810 NE 145th Street 

Woodinville, WA  98072 

Contact Info: Carla Johnson 

425-885-4014 

Car-

laJ@RedmondChamber.org 

Prices: Individual ticket 

$150.00 

Corporate Group (8 tickets) 

Casino Classique de 

Monaco fundraiser for the 

Redmond Chamber of 

Commerce at the Holly-

wood Schoolhouse 

Woodinville, WA  

Gaming, Dinner, & Auc-

tion  

Thank you to our 2009 Gala 

Sponsors: Underwriters

($3000) 3 opportunities-

Microsoft, Venture Bank ; 

Signature Drink Sponsor 

($2000) Univar ; Premier 

Craps Table Sponsors 

New Member Profile:  

CCS Fulfillment Becomes Stateõs Newest Bonded Wine Warehouse 

63rd Annual Redmond Chamber Gala and Auction at Hollywood Schoolhouse 
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http://www.ccsfulfillment.net/


When customers can eas-
ily comparison shop 
online with a few mouse 
clicks, the notion of loyalty 
seems almost old fash-
ioned. Your best custom-
ers are someone elseôs 
most sought-after pros-
pects.  

 
Big companies have 
adopted a fancy term for 
addressing the problem, 
called ñcustomer retention 
managementò or CRM. 
Massive amounts of time 
and energy are devoted 
to it, including countless 
Web sites, conferences, 
software products, online 
applications, magazines 
and books.  
 
The core of the issue, 
however, comes down to 
something small business 
owners have been good 
at for centuries: building 
customer loyalty. A loyal 
customer is doing busi-
ness with you, not your 
competition.  
 
Small businesses that 
concentrate on keeping 
customers are more suc-
cessful in the long run.  It 
only stands to reason. 
Selling to folks you al-
ready know and under-
stand is more efficient, 
more predictable and 
more profitable.  A loyal 
customer base gives you 
an edge.  
 
But building loyalty is not 
a marketing matter, so 
donôt look there for help. 
Spend all you want to 

attract new cadres of cus-
tomers, but if they donôt 
stick around your days 
could be numbered.  
 
When a customer leaves, 
you should consider it 
unacceptable. Find out 
why it happened and then 
work to prevent it from 
happening again.   
 
To foster customer loy-
alty, a small business 
needs a strategy that 
keeps patrons coming 
back. It starts with basics 
that are sometimes over-
looked. Thanking custom-
ers for their business, for 
example, goes a long 
way. But try going beyond 
a few spoken words. 
Write some thank you 
notes and letters. Make 
them personal and sin-
cere. Just let them know 
you appreciate their busi-
ness.  
 
Creating value will help 
boost loyalty. Ask custom-
ers if there is anything 
else you could be doing 
for them. Then, after they 
tell you, do it.  
 
Customers are more likely 
to be loyal if you make it 
easy for them. Review 
each customer  ñtouch 
pointò ð your phones, 
your Web site, your store 
ð for ease of use. Offer 
incentives. You canôt buy 
loyalty, but you can make 
it easier to happen. Spe-
cial perks, discounts or 
freebies for loyalty work 
wonders.  
 

To learn more about gen-
erating customer loyalty 
for your small business, 
contact SCORE 
"Counselors to America's 
Small Business." SCORE 
is a nonprofit organization 
of more than 10,500 vol-
unteer business counsel-
ors who provide free, con-
fidential business coun-
seling and training work-
shops to small business 
owners. Call the Greater 
Woodinville Chamber of 
Commerce at (425) 481-
8300, or 1-800/634-0245 
for the SCORE chapter 
nearest you, or find a 
counselor online at 
www.score.org.  

 
By: David Ormerod, 
MBA, SCORE Small 
Business Counselor 
and Agent, NYLife Se-

curities LLC  
 
 
 

Make Customers Loyal to Your Business  
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City Beat  
 
Reporting Public Works Emer-
gencies:  Do you know what to 
do if you encounter a street or 
storm water emergency after 
hours?  If you need to report a 
street, storm water, or public 
works maintenance emergency 
after hours, please call 911.  A 
crew will be dispatched to the 

site as necessary.   
 

Celebrate the Arts Show:   
The Community Art Show will be 
held in conjunction with Cele-
brate Woodinville on Saturday, 
March 28, 2009 from 11:00 a.m. 
ï 4:00 p.m. at the Carol Ed-
wards Center located at 17401 
133rd Ave NE, Woodinville, 
WA.  The ñCelebrate the Arts 
Showò was created to encour-
age adult and youth amateur 
artists to showcase their talents, 
and to provide a venue where 
creative work can be displayed 
and viewed.  For more informa-
tion visit http://
www.ci.woodinville.wa.us/News/
SpecialEvents.asp, or call Lind-
say Talbott, Event Coordinator, 

at 425-398-9327 x2304  
 

*City Hall will be Closed Feb-
ruary 16th in observance of 

Presidents Day  
 
Commission/Committee Va-
cancies:  The Emergency Pre-
paredness Commission, the 
Parks and Recreation Commis-
sion, and the Public Arts Advi-
sory Committee are accepting 
applications for open posi-
tions.  Please visit the Cityôs 
website at http://
www.ci.woodinville.wa.us/
CityHall/
CommissionsPanels.asp, and 
then visit the specific Commis-
sion or Committee web page for 
the application 
form.  Applications for the Com-
missions or Committee must be 
received by 5:00 pm on Febru-

ary 27, 2009. 

http://www.ci.woodinville.wa.us/News/SpecialEvents.asp
http://www.ci.woodinville.wa.us/News/SpecialEvents.asp
http://www.ci.woodinville.wa.us/News/SpecialEvents.asp
http://www.ci.woodinville.wa.us/CityHall/CommissionsPanels.asp
http://www.ci.woodinville.wa.us/CityHall/CommissionsPanels.asp
http://www.ci.woodinville.wa.us/CityHall/CommissionsPanels.asp
http://www.ci.woodinville.wa.us/CityHall/CommissionsPanels.asp
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Robin Akkerman, Chair 

Woodinville Chamber of Commerce 

Chair Chat 
 
A monthly feature to update members on 

Chamber and Board-related activities 

Chamber Events Offer Many Options  

 

Are you an early riser? 

Then we have a networking breakfast for you! 

Do you like to network mid-day, over lunch? 

Then we have a monthly lunch program for you that includes an exciting speaker! 

Would you rather pop in at a networking event without having to RSVP? 

Then we have TWO opportunities, the 1st & 3rd Monday of every month at Redhook! 

Is the end of the day better for you to take the time to meet new business friends? 
Then we have TWO business after hours each month, and one of them will always be at a lo-

cal winery. 
Is it more your style to offer your expertise in the form of a committee?  Then we have 

several committees that could use you, from Education to Events, and Membership to Govern-

ment Affairs. 
Is it more convenient for you to stay at your desk and receive information on upcoming 

events and local business news?  Then our Monday event e-blasts and our monthly e-

newsletters were made just for you! 

Continuing education?  Weõve got that coming up in March! 
Are you a local business woman that would like to become more connected with other 

business women in Woodinville?  Then come join the fun at the monthly Womenõs Connec-

tions! 
Looking to make connections outside of Woodinville?  Then ask us about our relationships 

with adjacent Chambers and events that you, as a Woodinville Chamber member, may attend! 

 
As you can see, your Woodinville Chamber is busy designing events for you, the busy 

business person here in Woodinville.  We believe we have something for everyone, and 

you are always guaranteed to meet someone new, and have the opportunity to show-

case your interests.  It is our purpose to continue to meet your needs.  See you ôround 

the valley! 
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Special Happenings in and around town  

Join your Chamber and many others 

on a day trip to Olympia! Meet with 

your legislators and be heard! 

Do you or someone you know have a 

pet that hasnõt been spayed/neutered? 

Recent news has shown that there are 

many pets out there that arenõt and 

shelters are a bad place for an animal 

to end up. You can do you part and 

save money at this event. 

SPECIAL NEWS 

 
     Woodinville Chamber is going to 

produce an updated street map with 

the assistance of Village Profile Publish-

ing Co.  Advertising sales will be begin 

Feb. 9th and you will be contacted by 

Marilyn Thomson. 

We are looking forward to your par-

ticipation in this project. 

 
Randy Small   Joe Truglio 

Interim Executive Director Board Member 


